QJ\YUUT DESIGN

SELL SHEET
TEMPLATES

CONTINUUM® BY DEROYAL

P SALES TOOLS

Continuum® by DeRoyal is
an Automated Inventory
Management Solution
that consists of several
devices that use RFID
technology as well as a
Cloud to provide real-
time charge and capture
of product usage. Sales
Sheets are used to target
medical providers with the
solution that is right for
their business.
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P VARIATIONS ON A THEME

These sales sheets were created
using a theme of layouts that

would be different for each 2-sided

sheet

while maintaining brand

1

recognition. Using modern and

these

flyers give potential customers

futuristic design elements

-level information while
showcasing the Continuum solution

in an innovative way.
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STAFF IDENTITY
& BRAND CULTURE

COVENANT LIFE CHURCH

P STAFF CARDS

Covenant Life Church wanted
cards that showed the culture

and different front sides for each
staff, deacon, elder and pastor. The
colors were used to show diversity
and the hands are reflective of

the Sunday services participation.
Modern looks are to draw in
newcomers.

V¥V VIDEO SCREEN

This digital banner is used both
on video screens and printed for
advertising/marketing externally.

Sundays 10:00am
Wednesdays 6:30pm




P RESPONSE CARDS

These cards are sized to fit

in the chair pockets of the
sanctuary seats. 2-sided cards
are perforated at the bottom
to detatch the yellow section
of attendee contact info and
request for more information.
The top portion can be taken
home for future reference.

The way you handle
adversity will determine
whether or not you're
promoted to greatness.

@ covenantiize

P VERTICAL BANNERS

Imagine meeting someone Dot g ok
The sanctuary walls are decorated Who understands on t glve d paSt mISta €
with these large scale vertical

banners that show the culture even the dUStleSt corners the aUthorIty to Cancel OUt
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PROGRAM
OUTREACH

TENNESSEE VALLEY COALITION FOR THE HOMELESS

a MULTIPLE AUDIENCES

For non-profit agencies, program outreach is an
important part of gaining partnerships, support,
sponsorships, and most of all, program participants.
Signage and brochures needed to combine all audience
needs from infographics to program information, and
contact info for calls to action. Illustration with digital
designs created an eye-catching piece.



All donors at the Planter through Developer levels
will be listed on the donor wall at Community Center.

/ YES, | WANT TO HELP
VETERANS & FAMILIES.

| want to help with TVCH’s pi!ot proj'ect
Capstone Commons at this level:

_ NEIGHBOR  $5-$98

__ PLANTER ~ $100- $499
_ BUILDER  $500-$998
__ENGINEER  $1K- $4,999
__INVESTOR  SBK- $9,999
_ DEVELOPER $10,000+

Please indicate how you would like your name to appear on the donor wall.

PAYMENT INFORMATION

First Name Last Name Middle Initial

Street Address Unit # City

( )

State Zip Phone Email Address

PAYMENT METHOD: 1 Check [ Visa 1 MasterCard O Discover 1 AmEx

/

Card Number Expiration ccv

CHECKS CAN BE MADE PAYABLE TO “TENNESSEE VALLEY COALITION FOR THE HOMELESS”

[ 9 .
TENNESSEE VALLEY
COALITION or the HOMELESS

TVCHomeless.org

P CONSISTENT MESSAGE

The opportunities to utilize
outreach materials can vary from

WILL YOU DONATE
T0 HELP SERVE MORE?

Do your part today to end homelessness!

Gala events, sponsorship meetings,
homeless camps, other non-profit
businesses, to churches. Messaging
and call to action are the most
important part of these pieces,
along with consistent branding.
Messaging has to be impactful both
visually and within the text. These
pieces may all be seen on a table
setup together or passed out to
individuals who would benefit from
these programs.
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PERMANENT
SUPPORTIVE HOUSING

' HOMELESS MANAGEMENT
= |NFORMATION SYSTEM
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NEW PRODUCT
LINE DESIGN

MINA ORGANICS™ BY UNITED™ HAIR CARE

_ moishurizing
= condiioner
A Agra’i Pampiaag

a RETAIL STANDOUT

Product line for hair & skin Argan Oil
treatments needed to standout from other
retail lines in main retail stores and online
shops. Logo was designed to be modern and
clean. The top label needed a fluid-like design.



crgoenailct
B

MINA Crganics is o moisturizing line made up of professional hair care, skin

care and gradual tanning formulas. MIMA Organics is infused with nutrisnt

rich crganic argan ell ond arganic macadamia nut oll fo provide the halr 1325 EAGAMNDALE CT. 5TE, 110, EAGAN, MN 55121
and body with needed essential fatty acids. and anti-oxidanis, E-MAA 1L INFORMINADRGANICS. COM

P ONLINE STANDOUT

A single splash page was made
on a web domain (see above) for
sales teams to begin marketing
for retail contracts. The social
media used clever approaches for
product photography and posts.
A masthead/top label needed to
be consistent on all labels, with
varied color identifying products.
Bronze and tan colors were
chosen for the skin care products,
with brighter colors for the hair
products. These products are sold
in Sally Beauty Supply stores and
seen on Amazon.com.

—
<
Z




